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Abstract. The study of crisis speeches by U.S. presidents Donald Trump, Joe Biden, and Barack Obama is important
due to the increasing role of effective political communication in contemporary society. The analysis of language
means, used in these speeches, helped to understand how leaders influence the audience and shape their positive
image. The aim of the study was to identify the key language devices the presidents use for effective communication
with the audience and the formation of a positive leader's image. The research methodology was based on a
comprehensive approach, including phonetic, lexical, and syntactic analysis of speech texts. Semantic analysis was
applied to identify key language blocks, along with intent analysis to determine the communicative techniques
employed by presidents to influence the audience. The study’s findings revealed that the use of stylistic devices at
the phonetic, lexical, and syntactic levels play a crucial role in the effectiveness of crisis speeches by U.S. presidents
Donald Trump, Joe Biden, and Barack Obama. At the phonetic level, alliteration emerged as a prominent tool,
used to create a rhythmic flow that enhances emotional resonance and emphasizes key points. This technique,
frequently employed by all three presidents, draws attention to important terms, aiding in the retention and impact
of their speeches. At the lexical level, metaphors and epithets were identified as essential for creating vivid imagery
and simplifying complex issues. Metaphors allowed the presidents to convey abstract or multifaceted concepts
in a relatable and emotionally charged manner. Syntactic devices, including antithesis, parallel constructions, and
repetition, were found to reinforce key messages by providing structural clarity and emotional depth. Antithesis was
especially effective in highlighting contrasts between achievements and challenges. Such rhetorical structures not
only heightened the persuasive power of the speeches but also strengthened the presidents’ portrayal as decisive
and competent leaders. The findings underscore the importance of stylistic devices in political communication,
demonstrating theirroleinenhancing boththe clarity of message delivery and emotional engagement with the audience

Keywords: crisis speeches; presidential discourse; emotional and expressive devices; communication; rhetoric;
shaping public opinion

# Introduction

The role of the U.S. president extends beyond govern-  perception and shapes the leader's image within the
ance; it encompasses the symbolic representation of  social consciousness. According to J. Pennycook &
national unity and leadership. The manner in which a  D.G. Rand (2019) and J. Endres (2020), effective political
president communicates significantly influences public ~ communication plays a critical role in forming a positive
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image of the president, with public speeches serving as the
cornerstone of such communication. Thus, the creation of
anationalleader'simageisakeytask forany U.S. president.

The evolution of communication strategies among
U.S. presidents has mirrored technological advance-
ments, from formal addresses to the use of radio, televi-
sion, and social media. Each medium, as highlighted by
C. Panagopoulos (2020), has its own set of techniques,
with public speeches remaining the central tool for en-
gaging with society. Presidential speeches require clear,
accessible communication that reflects the political views
and expectations of the public, especially during crises.

Researchers such as T. Pramadya & A.D. Rahmanha-
di (2021) have shown that a president's rhetoric reflects
ideological stances and reinforces their image as a unify-
ing figure. F. Ghasemi (2020) emphasizes the importance
of rhetorical devices, including ethos, logos, and pathos,
in presidential speeches, noting how these elements
contribute to shaping a competent and trustworthy im-
age. By combining ethical appeals with emotional and
logical arguments, presidents effectively engage their
audience, creating a strong rhetorical impact.

In analysing the impact of rhetoric on power dynam-
ics, M. Susilowati & M. Ulkhasanah (2021) demonstrat-
ed how U.S. presidents employ language to influence
beliefs, especially during crises. Similarly, K. Gonza-
lez-Ramos (2023) highlighted the use of crisis rhetoric
by comparing the speeches of U.S. and Mexican presi-
dents. These studies underscore the importance of stra-
tegic communication in solidifying the president’s role
as a stable and reliable leader during challenging times.

Y. Boussaid (2022) explored conceptual metaphors
in presidential speeches, specifically identifying meta-
phors of struggle and light used by Joe Biden and George
Washington. The study shows how metaphors function
as persuasive tools, helping shape public perception of
leadership. Additionally, D. Hamed (2021) conducted
corpus analysis of presidential speeches, revealing shifts
in political priorities through the frequency of key words
related to economy, security, and justice. Stylistic devic-
es, including metaphors, rhetorical figures, and tropes,
also play a significant role in enhancing the emotional
and semantic weight of presidential speeches. According
to E. Pelenyte & J. Grigalitiniené (2021), such devices are
crucial for creating emotional resonance and influenc-
ing public opinion, particularly in the context of national
security and identity. D. Hall (2022) further supported
this by highlighting how U.S. presidents use language
to reinforce national identity during security crises.

Research by S. Moore-Berg et al. (2020) shows
that exaggerated metaperspectives in political rheto-
ric can lead to increased polarization, demonstrating
the importance of using language to unify rather than
divide. This reflects the broader need for presidents to
effectively manage their image and foster national uni-
ty through their communication strategies, especial-
ly in highly polarized political climate. In light of these

findings, the current research aimed to analyse the com-
municative techniques used by U.S. presidents to cre-
ate an effective image in the social consciousness. By
examining key rhetorical strategies and their impact on
public trust, this study contributed to the understanding
of the role communication plays in political leadership
and its influence on political stability and public opin-
ion. The primary objectives were to identify and evaluate
the communicative techniques that U.S. presidents em-
ployed to build a positive image and secure citizen sup-
port, ultimately contributing to democratic leadership.

# Materials and Methods

The methodology for analysing the crisis speeches
of Donald Trump, Joe Biden, and Barack Obama was
grounded in a systematic and quantitative approach,
enriched by established rhetorical and discourse anal-
ysis frameworks. The initial stage of the study involved
the careful selection of speeches based on specific cri-
teria related to crisis situations in which the president’s
image did not experience a significant decline but had
the potential to improve. Furthermore, the emotional
potential of the speeches was considered, those with
a high capacity to evoke an emotional response were
prioritized, as such features are essential in maximizing
the impact on the audience.

Once the speeches were selected, they were decon-
structed into stylistic units, enabling the identification
of rhetorical devices at three levels: phonetic (e.g., allit-
eration), lexical (e.g., metaphors and epithets), and syn-
tactic (e.g., rhetorical questions and repetition). These
devices were classified based on modern rhetorical the-
ories (O'Hair et al., 2022), which provided a structured
approach for analysing the rhetorical strategies used by
each president.

Among the general scientific methods employed
in the study were abstraction and generalization, which
helped build the theoretical foundation and formulate
broad conclusions. These methods allowed for the isola-
tion of the main research aspects and the formulation of
general findings based on them. In addition, analysis and
synthesis were crucial in breaking down the speeches
into individual elements and reassembling them to form
a comprehensive understanding of the communicative
strategies used. This approach allowed for a detailed
examination of each part of the speech and how they
worked together to create a cohesive and positive im-
age. The method of comparison was also used to assess
the effectiveness of various language means in shap-
ing this positive image, highlighting which techniques
and strategies were most effective in different contexts.

After the rhetorical devices were identified and
categorized, each instance was manually logged into a
dataset for each president. The findings were then com-
piled into a table that included the president’s name,
the type of rhetorical device, its frequency, and its level
(phonetic, lexical, or syntactic). To ensure accuracy and
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comparability across speeches of varying lengths, a
standard formula was applied to calculate the relative
frequency of each device:
n

F= 7 X 100, (1
where F represents the relative frequency of a given de-
vice; n is the number of times the device was used; and
N is the total word count of the speech. The normaliza-
tion to 100 words enabled accurate comparisons across
texts of different lengths.

The study was informed by critical discourse analy-
sis, exploring how rhetorical strategies influence public
perception in crisis communication. This comprehensive
approach to analysing rhetorical techniques across var-
ious communication forms allowed the study to reveal
how presidents use language to shape their public im-
age and manage crises effectively.

# Results

The predominant focus on emotional impact in public
speeches is reflected in the crisis speeches of the U.S.

Communicative techniques of the U.S. presidents...

presidents through the deliberate selection of various
language means and their semantic and stylistic com-
binations. Particularly, T. Hajdukova (2024) highlight-
ed how deliberate language means selection and their
semantic-stylistic combinations are crafted to appeal
to the emotional structures of the human psyche, ulti-
mately influencing the unconscious aspects of speech
perception. This explains the high degree of saturation
of crisis speeches with linguistic emotionally expressive
means and techniques at phonetic, lexical, and syntac-
tical levels. Some research findings by S. Westwood et
al. (2020), and D. Hall (2022), revealed that the emo-
tional form of expression changes the entire scheme of
speech perception, acting on the mechanisms of think-
ing, memory, attention, facilitating the integration of
information into the recipient’s consciousness.

The analysis of crisis speeches by D. Trump, J. Bid-
en, and B. Obama, the results of which presented in
Table 1 below, shows that language means and stylistic
devices at phonetic, lexical, and syntactic levels used
to enhance the emotional and psychological impact of
the speech.

Table 1. The frequency of stylistic devices for the crisis speeches of Donald Trump,
Joe Biden, and Barack Obama (in relative percentages)

Stylistic Device ‘ Donald Trump (%) ‘ Joe Biden (%) ‘ Barack Obama (%)
Phonetic Level
Alliteration | 145 | 133 | 154
Lexical Level
Metaphor 241 240 24.2
Epithet 18.1 227 22.0
Simile 21.7 21.3 20.9
Hyperbole 16.9 173 16.5
Syntactical Level
Antithesis 10.8 10.7 11.0
Anaphora 9.6 133 9.9
Parallelism 14.5 17.3 12.1
Enumeration 241 253 24.2
Polysyndeton 12.0 12.0 12.1
Contrast 133 133 13.2
Juxtaposition 10.8 10.7 11.0
Parallel Constructions 12.0 14.7 13.2
Epiphora 9.6 9.3 9.9
Gradation 84 8.0 8.8
Ring Repetition 6.0 53 6.6
Distant Repetition of Words 7.2 6.7 7.7
Rhetorical Question 18.1 18.7 17.6

Source: created by the author based on a selection of crisis speeches by Donald Trump, Joe Biden, and Barack Obama

Among the most frequently used language devices
at the phonetic level by all three presidents was allitera-
tion. The group of lexical and stylistic devices most often
employed by D. Trump included metaphor and epithet,
while J. Biden tended to intensify his speech with met-
aphors, epithets, and allusions. Metaphors and epithets
typically predominated in B. Obama’s speeches. The most

frequent stylistic devices at the syntactic level for all the
presidents were parallel constructions, gradation, enu-
meration, various types of repetitions, antithesis, emo-
tional contrast, polysyndeton, and rhetorical questions.

The most frequent language devices used in the
crisis speeches of D. Trump, J. Biden, and B. Obama
were analysed. At the phonetic level, one of the most
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frequently encountered devices was alliteration, which
served as a special stylistic tool aimed at creating an ad-
ditional musical effect in the statement. In modern rhe-
torical theories, it is well known that alliteration serves as
a means of additional emotional impact, acting as a kind
of musical accompaniment to the main idea of the state-
ment (O'Hair et al, 2022). The study showed that the
stylistic device highlighted words linked by alliteration,
giving them a certain intonational significance. In this
way, the presidents managed to draw the audience’s at-
tention to the most important words and exert a certain
type of emotional impact. For example, when addressing
the need for a quick response to the COVID-19 pandem-
ic, Donald Trump used resonant words like “comprehen-
sive confront confident” to achieve a greater emotional
effect and psychological impact on his listeners: "We are
marshalling the full power of the federal government
and the private sector to protect the American people.
This is the most aggressive and comprehensive effort
to confront a foreign virus in modern history. | am con-
fident that by counting and continuing to take these
tough measures we will significantly reduce the threat
to our citizens and we will ultimately and expeditiously
defeat this virus” (Trump, 2020).

In each crisis speech, the president expressed a cer-
tain idea through emotive vocabulary. To convey such
ideas, the presidents had to select the most resonant
vocabulary. It was observed that certain combinations
of sounds in such vocabulary acted as emotional am-
plifiers, appealing to the audience’s value systems, and
were capable of not only “assigning” a range of personal
qualities to the speaker but also of exerting a profound
emotional impact on the listener.

For instance, when discussing the need to unite the
nation during an economic crisis, Barack Obama used
resonant words like “rebuild, renew, recover” to achieve
a greater emotional effect and psychological impact on
his listeners: "This year in this election we are called to
reaffirm our values to renew our commitments and to
recover the spirit that has always carried us forward. Yes,
we can rebuild, renew, and recover” (Obama, 2010).

When addressing the topic of combating the COV-
ID-19 pandemic, Joseph Biden spoke about the need to
unite efforts to overcome the pandemic, emphasizing
that vaccination was a key element in the fight against
COVID-19: "This is a pandemic of the unvaccinated.
We cannot allow these actions to stand in the way of
protecting the large majority of Americans who have
done their part and want to get back to life as normal.
As your President, I'm announcing tonight a new plan
to require more Americans to be vaccinated to combat
those blocking public health” (Biden, 2021). This exam-
ple was noteworthy primarily because of the simultane-
ous use of several stylistic devices alongside the meta-
phor. Firstly, the metaphor in the phrase “pandemic of
the unvaccinated” helped create a vivid image, enhanc-
ing the importance of the speech’s subject for listeners.

Secondly, the rhetorical questions "What more is there
to wait for? What more do you need to see?” drew the
audience’s attention to key points of the speech, em-
phasizing the urgency and importance of vaccination.
Thirdly, the statement gained additional effect through
a series of epithets and allusions, characterizing both the
seriousness of the pandemic situation and the actions
of the government: “I'm announcing tonight a new plan
to require more Americans to be vaccinated to combat
those blocking public health” (Biden, 2021). Thus, Pres-
ident Biden used metaphors, rhetorical questions, and
epithets to enhance the emotional impact and highlight
key aspects of his speech.

This combination was characteristic of the speeches
of other presidents, which undoubtedly gave the right
to assert common principles in constructing speeches
to intensify the persuasive effect and thereby enhance
the perception of the president’s image. For example, B.
Obama, discussing the economic situation, used meta-
phors and comparisons to describe the complexity of the
tasks facing the country: “The economy is like a patient
recovering from a severe illness. It is weak to be sure but
clearly recovering. The economy is going to make it. This
means that our short-term focus can shift from crisis
management to working to do all that we can to make
the recovery as speedy as possible” (Obama, 2010).

This example also demonstrated the simultaneous
use of several stylistic devices. Firstly, the metaphor
“The economy is like a patient recovering from a severe
illness” helped create a vivid figurative comparison, al-
lowing the audience to better understand and feel the
state of the economy. Secondly, the comparison “It is
weak to be sure but clearly recovering” emphasized the
duality of the situation, highlighting positive changes
despite current difficulties. Additional effect was given
to the statement by phrases such as "The economy is
going to make it" and “our short-term focus can shift
from crisis management to working to do all that we can
to make the recovery as speedy as possible,” which not
only reassured the audience but also instilled confidence
in the government’s actions. Thus, President Barack Oba-
ma used metaphors, comparisons, and confident asser-
tions to enhance emotional impact and draw attention
to important aspects of his speech, thereby strengthen-
ing the image of a competent and responsible leader.

One of the most common stylistic devices at the
lexical level was the metaphor. As noted by G. Peleny-
té & J. Grigalidniené (2021), this stylistic device involves
transferring the name from one object, subject, person,
or phenomenon to another that is similar to the first in
some respect. The author emphasizes the significant
role of metaphor in shaping meaning and enhancing
the impact of language in crisis speeches. In the context
of US presidents’ crisis speeches, the metaphorical use
of words and expressions was particularly notable. This
study proved the crucial role of the device in creating
the desired image for each president. Several examples
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from the crisis speeches of the analysed presidents
demonstrated the use of the metaphor.

Discussing the fight against the COVID-19 pandemic,
Joseph Biden emphasized that it was a “pandemic of the
unvaccinated,” using a metaphor to highlight the prob-
lem: “This is a pandemic of the unvaccinated. We cannot
allow these actions to stand in the way of protecting the
large majority of Americans who have done their part
and want to get back to life as normal. As your presi-
dent, I'm announcing tonight a new plan to require more
Americans to be vaccinated to combat those blocking
public health” (Biden, 2021). This example was particu-
larly interesting for the use of the metaphor “pandemic
of the unvaccinated,” which allowed President Biden to
draw attention to the importance of vaccination. Firstly,
the metaphor underscored the seriousness of the situa-
tion; secondly, it emphasized the responsibility of each
individual for the common good. Additionally, the use of
emotionally charged expressions such as “combat those
blocking public health” enhanced the emotional impact
on the audience, highlighting the necessity of collective
efforts in fighting the pandemic.

Describing the economic situation, B. Obama used
metaphors and comparisons to describe the complexi-
ty of the tasks facing the country: “The economy is like
a patient recovering from a severe illness. It is weak to
be sure but clearly recovering. The economy is going to
make it. This means that our short-term focus can shift
from crisis management to working to do all that we
can to make the recovery as speedy as possible” (Oba-
ma, 2010). This example was interesting primarily for
the simultaneous use of several stylistic devices against
the background of the metaphor. Firstly, the metaphor
expressed in the phrase “The economy is like a patient
recovering from a severe illness” helped create a vivid
figurative comparison, allowing the audience to better
understand and feel the state of the economy. Secondly,
the comparison “It is weak to be sure but clearly recov-
ering” emphasized the duality of the situation, highlight-
ing positive changes despite current difficulties. Thirdly,
additional effect was given to the statement by phras-
es such as "The economy is going to make it" and "our
short-term focus can shift from crisis management to
working to do all that we can to make the recovery as
speedy as possible,” which not only reassured the audi-
ence but also instilled confidence in the government'’s
actions. Thus, Barack Obama used metaphors, compar-
isons, and confident assertions to enhance emotional
impact and draw attention to important aspects of his
speech, thereby strengthening the image of a compe-
tent and responsible leader.

Among the most frequent stylistic devices at the
syntactic level noted in the speeches of D. Trump, J. Bid-
en, and B. Obama were antithesis, various types of repe-
titions, parallelism of syntactic constructions, gradation,
enumeration, distant word repetition, rhetorical ques-
tions, and others. According to M. Boussaid (2022), in

addition to the general compositional function of form-
ing the compositional-logical scheme of discourse and
serving as a means of developing “thematic” cores, each
of these devices had its own peculiarities in terms of syn-
tactic organization and additional functions. These func-
tions contributed to achieving psychological goals, such
as easing perception, arousing interest, emphasizing
content, and shaping an evaluative attitude toward it.

As the analysis of the presidents’ crisis speech-
es showed, the stylistic syntactic devices used in these
speeches were quite diverse. For any public speech, the
syntactic structuring of the speech played a crucial role,
since, as F. Ghasemi (2020) states, it helps in realizing
the pragmatic direction of the spoken word. The study
of syntactic constructions provided an understanding of
their peculiar functioning in the genre of crisis discourse
and also pointed out the advantages of one or anoth-
er syntactic construction. Moreover, several syntactic
devices stemmed from oral speech, making them ade-
quately perceivable during a live address.

Antithesis as a stylistic device was used to create a
contrasting characteristic of the described phenomenon
and was a common stylistic device in the speeches of the
analysed presidents. The lexical basis of this device con-
sisted of antonyms. Such use of antithesis in its “pure”
form could be compared to a “word game” that the
speaker resorted to in order to enhance the emotional
and psychological impact of the contrast.

Several examples of antithesis were observed in the
speeches analysed. In discussing national achievements
in the economic field over the past few years, President
B. Obama effectively contrasted what had been achieved
with what had been avoided. Specifically, the United
States overcame the financial crisis, and contrary to fore-
casts and expectations, high rates of economic growth
emerged. At the linguistic level, this passage demon-
strated the effective use of the opposition of antonyms
"decline” and "growth”, as well as "barriers” and "bound-
aries”, which can also be attributed to the group of con-
textual antonyms: “Instead of finding barriers we have
crossed boundaries. Instead of decline we have seen eco-
nomic growth beyond all expectation” (Obama, 2010).

In criticizing Donald Trump’s actions, Joseph Biden
referred to his opponent’'s approach to the COVID-19
pandemic as "harmful” and “dangerous,” thus effective-
ly achieving opposition through a series of antonyms
forming a binary opposition of “helpful vs harmful” and
“safe vs dangerous”: "It is easy to spread misinformation
about the virus. But this is not helpful it is harmful. It is
not safe it is dangerous. And Americans see through it"
(Biden, 2021).

Biden's statements instilled in voters the idea that his
main opponent did not care about the health and safe-
ty of the American nation and that he was not interest-
ed in achieving general well-being. In contrast, Biden's
goal was to unite all Americans and achieve equal op-
portunities for a healthy life. To enhance the emotional
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impact in this passage, antonymic verbs “unite and di-
vide,” as well as nouns "health and disease,” were used,
acquiring opposition significance in this context: “Our
goal is to unite Americans in health not divide them
with disease” (Biden, 2021).

In discussing successes in combating the economic
crisis, B. Obama used antithesis to emphasize the con-
trast between achieved results and previous difficulties.
In the example below, the stylistic device of antithesis
was realized through the use of lexemes with directly
opposite meanings: progress vs setback, hope vs de-
spair, success vs failure. Through antithesis, President
B. Obama explained to listeners the advantages of the
economic policies being implemented: “Let me be clear
about what this is: this is progress not setback. It is hope
not despair. It is success not failure. Our economic pol-
icies are lifting people out of hardship and into oppor-
tunity” (Obama, 2010).

In the crisis speeches of the analysed U.S. presidents,
the technique of emotional contrast was often used in-
stead of the classical method of antithesis built on the
comparison of parallel constructions and antonyms. In
these cases, it was not strict antonyms that were op-
posed, but rather words and phrases with positive and
negative evaluativeness attributed within the context.
These evaluations were provided by the speaker based
on an arbitrary interpretation of various phenomena
and facts. The technique of emotional contrast served
as a way of actualising the content-evaluative elements
of speech, leading to the enhancement of the effect of
"psychological pressure”: “Every political campaign —
every political victory — is empty unless it is used for
some great purpose. In this election we have a chance
not just to elect a new President but to set a new direc-
tion for America” (Obama, 2010).

The use of the construction “not just .. but” in
J. Biden's speech played an important role in shaping
his image in the public consciousness. This construction
allowed Biden to clearly contrast two concepts, em-
phasizing that one of them was more important in the
current situation. For example, when he stated that the
issue of vaccination concerns “... not just about freedom
or personal choice. It's about protecting yourself and
those around you, the people you work with, the peo-
ple you care about, the people you love,” (Biden, 2021),
he emphasized that while freedom and personal choice
were important, health protection was a priority in times
of crisis. This technique enhanced the main idea of the
speech, creating the impression that both aspects were
significant, but one was more substantial in the current
context. This approach helped the audience understand
that health protection was a key task that should precede
individual rights in times of crisis. Such an approach
formed a positive image of a leader who cared about
the well-being of his citizens. Furthermore, the contrast
and emphasis on the more important aspect evoked an
emotional reaction from the listeners, as they felt that

their actions, particularly vaccination, had a significant
impact on the public good. This contributed to shaping
J. Biden's image as a responsible and far-sighted leader
who called for unity and joint efforts in fighting the crisis.

In B. Obama’s crisis speeches, the concept of “crisis”
was contrasted with the concept of “opportunity,” which,
in his view, served as a combination of ideas and Amer-
ican ideals to achieve a decent life for all American citi-
zens: "Two months from today the people of this country
will face not just a crisis but an opportunity — a set of
ideas and ideals that will shape the lives of our families
for decades to come” (Obama, 2010).

Thus, the use of the technique of emotional contrast,
considered a kind of antithesis, contributed to the fact
that the semantic movement of the speech excluded the
possibility for the audience to form their own evaluation,
as the presidents pre-set the choice in the actualized eval-
uative components. This construction of speech helped
the president impose his opinion and express his position
on a particularissue, as well as establish himself as a relia-
ble politician, the bearer of all possible positive qualities.

# Discussion

The results of the study indicated that presidential
rhetoric plays a crucial role in shaping a positive public
image, especially during times of crisis. The analysis of
speeches by U.S. Presidents Donald Trump, Joe Biden,
and Barack Obama demonstrated that linguistic strate-
gies aimed at emotional appeal are key to strengthening
leadership and public perception. These findings align
with numerous studies in the field of political communi-
cation, though certain emphases may differ. This section
reviews the results of other studies and compares them
with own findings to provide a more comprehensive
view of contemporary trends in political discourse.

N. Al-Khawaldeh et al. (2023) emphasizes in his re-
search that the deliberate use of emotional language in
political speeches is designed to affect the unconscious
aspects of speech perception. This allows political lead-
ers to influence audiences on a deeper level by manipu-
lating their emotions. Study corroborates this approach,
particularly noting that the speeches of D. Trump, J. Bid-
en, and B. Obama were saturated with emotionally
charged linguistic devices across all levels — phonetic,
lexical, and syntactic. This suggests that the emotional
component is a key tool in shaping a positive image of
a leader during crises. S. Westwood et al. (2020) argues
that emotional expression in political speeches alters the
way audiences process information, affecting memory,
attention, and cognitive processes. Findings support this
claim, as phonetic devices such as alliteration and rhythm
help audiences retain key messages. For instance, the
use of rhythmic structures in B. Obama'’s speeches en-
hanced the emotional engagement of listeners. This is
consistent with S. Westwood et al. (2020) conclusions,
reaffirming that emotional expression enhances the
cognitive processing of information by the audience.
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G. Pelenyte & J. Grigaliiniené (2021) highlights the
importance of metaphors and other lexical tools in po-
litical speeches to create emotional resonance. Research
found that all three presidents frequently used meta-
phors to explain complex political issues. For example,
metaphors of “battle” and “light” were employed to un-
derscore themes of fighting crises and hope for a better
future. This supports Pelenyte’s assertion that metaphors
are effective cognitive tools for influencing public opin-
ion. J. Tan (2024) explores the influence of social media
on political engagement among younger generations,
emphasizing that these platforms play a significant role
in shaping political consciousness. While research focus-
es on the official speeches of presidents, J. Tan’s findings
suggest that digital platforms significantly impact the
political process. This opens new avenues for investigat-
ing how leaders adapt their rhetorical strategies to new
media environments.

T. Hajdukova (2024) focuses on the manipulation
of public opinion in the online space during elections,
highlighting the use of bots, disinformation, and micro-
targeting. Her research shows that digital technologies
can be powerful tools for influencing citizens’ emotions.
This study confirmed that the manipulation of linguis-
tic devices in presidential crisis speeches helps reinforce
their positive image. However, research focused more on
traditional rhetorical techniques, underlining the need
for further exploration of the interplay between digital
and classical forms of communication. B. Garcia-Oro-
sa (2021) analysed the impact of disinformation and
social media on political communication, calling it the
“fourth wave of digital democracy.” The author argues
that these digital tools can significantly affect citizens’
media literacy and distort public opinion. Study supports
this claim, as crisis speeches by presidents also employ
manipulative strategies, presented in Table 1 through
various means of different language levels, to influence
audience perceptions of their competence.

M. Deseriis (2021) offers a new theoretical framework
that explains the impact of digital platforms on political
representation. The author suggests that these plat-
forms have changed the way politicians communicate
with their audiences. Research emphasizes the traditional
approach to speech communication, but the realities of
modern digital media, as described by M. Deseriis (2021),
demonstrate the importance of studying the adaptation
of political rhetoric to new conditions. J. Firmstone &
S. Coleman (2015) highlight the importance of online
communications for public participation in political pro-
cesses, particularly at the local government level. This
confirms the significance of digital platforms in the po-
litical process. Although research focuses on presidential
speech strategies, the findings of these authors under-
score that digital communication spaces open new possi-
bilities for civicengagement and shaping political opinion.

Finally, C. Frost (2020) investigates the phenomenon
of “"political ventriloquism,” where the use of bots and

simulated public opinion distorts democratic processes.
Her conclusions highlight the importance of digital tools
for manipulating public opinion, especially in modern
election campaigns. This opens new avenues for com-
paring traditional and digital methods of political manip-
ulation that interact within contemporary political com-
munication. Research by N. Al-Khawaldeh et al. (2023),
who examined persuasive strategies in Biden's inaugu-
ration speech, provided insights into the emotional and
rhetorical power of presidential communication in times
of crisis. Similarly, J. Viala-Gaudefroy (2019) analysed
neoliberal metaphors in U.S. presidential discourse from
Ronald Reagan to Donald Trump, offering context for
how economic metaphors play a role in managing crises.

Previous research by V. Savchuk (2023) has expanded
the understanding of U.S. presidents’ electoral discourse,
offering insights into how language means contribute
to shaping political and public personas in high-pres-
sure contexts. The works of C. Panagopoulos (2021), and
J. Easaw et al. (2022), on public opinion and polling pro-
vided valuable context for understanding how rhetori-
cal strategies in speeches interact with public sentiment
and polling data. Finally, the research by F. Zappettini
& M. Rezazadah (2023), which examined communi-
cation strategies on Twitter during the U.S. withdraw-
al from Afghanistan, underscored the importance of
adapting rhetorical strategies across different platforms.

Thus, the results of study align with many existing
studies while revealing new aspects of the interaction
between phonetic, lexical, and syntactic devices in cri-
sis communication. The analysis of Trump, Biden, and
Obama'’s rhetoric underscores how U.S. presidents use
language to create a positive image, build trust, and es-
tablish emotional connections with their audiences. This
study also contributes new insights into the evolution of
political communication in the digital age.

# Conclusions

The study of crisis speeches by U.S. Presidents Donald
Trump, Joe Biden, and Barack Obama highlighted the
crucial role of skillful use of stylistic devices at all levels
of linguistic structure in effective political communica-
tion. The successful application of such techniques not
only enhanced the emotional impact on the audience
but also served as a tool for creating and reinforcing a
positive image of the leader, especially during challeng-
ing crisis situations.

At the phonetic level, alliteration played a signifi-
cant role in shaping the emotional tone of the speech,
helping to create a rhythm that emphasized key points.
The research showed that through alliteration, the
presidents could make their speeches more memora-
ble and emotionally charged. The use of rhythmic word
repetitions, as seen in Donald Trump’s speeches on
the COVID-19 pandemic, added persuasiveness to the
statements and provided an additional psychological
impact. At the lexical level, metaphor emerged as the
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most prevalent stylistic device, as it allowed for the cre-
ation of vivid images and facilitated the understanding
of complex ideas. Metaphors were used to underscore
the significance of key issues, such as the fight against
the pandemic, economic challenges, or matters of na-
tional unity. For instance, Joe Biden's metaphor of a
“pandemic of the unvaccinated” was an effective tool to
highlight the gravity of the situation and the collective
responsibility of citizens.

Syntactic devices such as antithesis, parallelism, and
anaphora enabled the presidents to reinforce their argu-
ments and make them more structured and convincing.
Antithesis, in particular, was frequently used to create a
contrast between achievements and challenges, helping
to highlight the positive aspects of government actions
and offering the audience hope for overcoming diffi-
culties. Additionally, constructions like parallelism and
anaphora contributed to the logical development of the
speech and made it easier for the audience to follow,
rendering the messages clearer and more accessible.

As a result, the study has concluded that the effec-
tive use of stylistic devices in crisis speeches not only fa-
cilitates the transmission of information but also ensures
an emotional connection with the audience, increasing
the level of trust in the leader. This allowed the presi-
dents to shape the image of a competent, responsible,
and decisive statesman capable of handling challenges.

The prospects for further research into this field
open up wide possibilities for analysing and expanding
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KoMyHikaTnBHi TexHikn npe3unpeHTis CLUA
fIK 3aci6 edpekTnBHOro popmMmyBaHHsA 06pa3y nigepa Hauii y couianbHin cBigOMOCTi
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AHoTauis. [ocnigkeHHs Kpru3osux BucTynis npesmgentis CLUA JoHanbga Tpamna, [xo baiigeHa Ta bapaka O6amm
€ BaX/IMBUM Yepes 3pocTatovy poib ePeKTUBHOI NONITUUYHOT KOMYHiKaLii y Cy4acHOMY CyCniabCTBi. AHa/i3 MOBHUX
3acobiB, LLIO BUKOPUWCTOBYIOTbCA B LIMX MPOMOBAX, AOMOMarae 3po3yMiTu, fK Jifepy BNAUBAOTb Ha ayauTopIto Ta
bopMytoTb CBIl MO3UTUBHUIA iMigK. MeTa AOCNiAXEHHs nojsrana y BUAB/MEHHI KNKOUYOBMX MOBHWX 3acobiB, fiki
BMKOPUCTOBYHOTb NMPe3nAeHTN A1d eDeKTUBHOrO CMifikyBaHHA 3 ayAWUTOpPIEt0 Ta GOpMyBaHHS MO3UTUBHOIO 06pasy
nigepa. Metogonoria gocnigxeHHs 6a3yBanaca Ha KOMMAEKCHOMY MigX0g, WO BKAtOYaB GOHETUYHWI, NEKCUYHUIA
Ta CMHTaKCUYHWIA aHani3 TEKCTIB BMUCTYNiB. 3aCTOCOBAHO CEMAHTUUYHWUIA aHani3 ANs BUABNEHHS KAHOUOBUX MOBHMUX
610KiB, @ TaKOX aHani3 HaMipiB ANA BU3HAYEHHS KOMYHIKaTUBHWUX MPUMNOMIB, IKi BUKOPUCTOBYIOTb MPE3VAEHTU ANA
BM/IVIBY Ha ayAnTOpito. Pe3ynbTati AOCAIAXKEHHS [O3BONNAMN KOHCTATyBaTW, WO BUKOPUCTAHHA CTUAICTUYHMX 3acobiB
Ha QOHETUYHOMY, NEKCMUYHOMY Ta CMHTAKCMUYHOMY PIBHAX Bifirpae BUpiWanbHy poab Yy edeKTUBHOCTI KPU30BUX
npomos npesngeHTis CLUA JoHanbaa Tpamna, [xo bangeHa Ta bapaka Obamun. Ha doHeTnuHOMY piBHI aniTepalia
BMABMAACA BaX/IMBMM 3aCOOOM CTBOPEHHS PUTMIYHOCTI ANs iHTeHCcMdiKaL,ii eMOLiHOro BNAMBY 1 aKLeHTYBaHHA
KJIFOYOBMX MOMEHTIB MPOMOBW. Llei npnitom, Lo 4acTo BUKOPUCTOBYBaBCS BCiMa TPbOMa Npe3naeHTamu, NpUBepHyB
yBary 0 BaXX/IMBWX TEPMIHIB, CMPUAOYM KPaLLOMy 3anam’aTOBYBaHHIO Ta €MOLIMHOMY 3anyyeHHIo cayxadiB. Ha
NeKCUUYHOMY piBHI MeTadopw Ta eniteTn Byan BaXkIMBUMU ANA CTBOPEHHA ACKPaBUX 06Pa3iB i CMPOLLLEHHA CKAaaHMNX
nutaHb. MeTadopu A03BOAANN Mpe3nAeHTaM nepefaBaTh abCcTpakTHI Ta HaraTorpaHHi KOHLUenLii y 3po3yminnia
Ta eMoLiiHO HacnyeHui cnocib. CMHTaKCUMYHI 3acobu, Taki ik aHTUTe3a, NapasienbHi KOHCTPYKLIT Ta MOBTOPEHHS,
NiACUAIOBaAN KJKOYOBI NMOBIJOMIEHHSA, HaZaroum NPOMOBaM CTPYKTYPHOI ACHOCTI Ta eMOLLINHOI TMBUHN. AHTUTE3a
0cob6a1BO ePeKTUBHO BUCBIT/IOBaNa KOHTPACTU MiX AOCATHEHHAMM Ta BUKAMKaMW. Taki pUTOpUYUHi 3acObU He TinbKn
niABWLLYBaAN NePEKOHAMBICTb MPOMOB, afe 1 3MiLHIOBan 06pa3 NPe3nAeHTIB AK PiLllyYnx Ta KOMMNETEHTHUX NigepiB.
Pe3synbTaTi NiAKpeCcato0Tb BaXXAMBICTb CTUAICTUYHMX 3aCO6iB y MOAITUYHIA KOMYHiKaLii, 6 MOHCTPYHOUM iIXHIO PO/b Y
MOKpPaLLEHHI K YIiTKOCTI JOHECeHHSA MOBIAOMEHb, TaK | EMOLLIMHOTO 3alyyYeHHs ayanTopii

KnrouoBi cnoBa: kpu3oBi NpOMOBM; MPE3NAEHTCbKUA AUCKYPC; eMOLiNHO-eKCnpecuBHi 3acobu; KoMyHikalis;
puTopwuka; OPMyBaHHA rPOMagCbKOl AyMKM
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